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Rural demand to bounce back going forward: Emami

—
Meenakshi Verma Ambwani
New Delhi

Emami Ltd expects to see
steady improvement in rural
demand going ahead, on the
back of near-normal mon-
soons and moderation in in-
flation. The company said it
is open to exploring acquisi-
tions and strategic invest-
ment opportunities.

Talking about the com-
pany’s Q1 performance, NH
Bhansali, CEO - Finance,
Strategyand Business Devel-
opment, and CFO, Emami
Ltd, said that while un-
seasonal rains impacted the
growth of the summer port-
folio, the company’s non-
summer domestic portfolio
witnessed 16 per cent
growth. The non-summer
related portfolio include-
s pain management and
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We expect to see a
steady recovery in
rural demand on the
back of sufficient
rains and moderation
in inflation

NH BHANSALI

CEO - Finance, Strategy and

Business Development, and CFO,
Emami Ltd

healthcare range, which
grew strongly in double
digits.

“Except for the impact
due to unseasonal rain and
erratic summer season, the
growth has been good.
Growth in topline was satis-
factoryand in terms of prof-
itability, we have seen im-
provement in gross margins

by 240 basis points that is
mainly driven by a reduction
in the cost of raw materi-
als,” he added. The company
witnessed a  domestic
volume growth of 3 per
cent. It expects improve-
ment in gross margins to
continue,

“We expect to see a steady
recovery in rural demand on

the back of sufficient rains
and moderation in inflation.
The government’s initiat-
ives, focused on infrastruc-
ture development and rural
employment, will also sup-
port this recovery,” Bhansali
said.

“Urban consumption has
been relatively strong, but
there is still scope for im-
provement as inflationary
pressures moderate further.
While costs of certain raw
materials have come down,
they remain elevated com-
pared with  pre-Covid
levels,” he added.

FUTURE ACQUISITIONS
The company, which ac-
quired Dermicool from
Reckitt last year, said it is
open to future acquisitions.
“We are always on the
lookout for good opportun-
ities in terms of full-

fledged acquisitions that can
help us leverage on syner-
gies. We have also been in-
vesting in start-ups. We have
already made four-five of
such investments and we
will keep exploring such
strategic investments t00.

In the past two years, the
FMCG major has grown its
rural distribution coverage
to 52,000 villages. It plans to
add 8,000 more to reach its
target of 60,000 villages in
FY24.

“Apart from rural distri-
bution, we have also been fo-
cusing on initiatives to grow
our general trade and mod-
ern trade distribution.
Channels such as modern
trade and e-commerce have
been seeing high
growth rates in recent years
and are expected to continue
with this growth mo-
mentum,” he added.




