
 

  

 

Emami Agrotech appoints Debabrata Mukherjee 
As its Chief Marketing & Strategy Officer 

 
 
Kolkata, 10th November 2022:  Emami Agrotech Ltd (EAL) which is a part of the diversified 
business conglomerate Emami Group, has emerged as a prominent player in edible oils sector 
with ~ Rs. 20,000 cr revenue which has substantial contribution from the branded segment 
apart from B2B sales.   EAL has recently forayed into Spices and Soya Nugget markets and 
sees immense potential of expansion in both the edible oil and food sectors with the right 
products.  
 

As a part of its growth strategy, Emami Agrotech Limited (EAL) 
today announced the appointment of Debabrata Mukherjee as 
its Chief Marketing and Strategy Officer.  An industry veteran 
with over 28 years of experience in General Management, 
Marketing & Sales Operation, Business Strategy & Innovation, 
Debabrata Mukherjee was serving as the CMO at the UB Group 
prior to joining Emami Agrotech and was responsible for 
managing a diverse set of local and global brands like Kingfisher, 
Ultra, Heineken and Amstel.  

Debabrata, with his wide experience will be heading the Company’s Marketing operations 
across verticals i.e. edible oil, spices, soya chunks and bakery fat.   He will also head the 
innovation strategy for Emami Agrotech’s future roadmap as one of the leading branded food 
manufacturers in India. 

After starting his career with Unilever Kolkata, Debabrata had joined Coca-Cola in 1998 as its 
Franchise Manager in Mumbai, with increasing responsibilities over the years in the 
operations of the company in India, Korea and South-West Asia.   After a brief stint with the 
Hindustan Times Group, Debabrata joined United Breweries and was responsible for creating 
strong consumer centricity and development of a broad-based, winning portfolio. 

Speaking on the appointment, Mr Sudhakar Desai, CEO – Emami Agrotech said, “We are very 
happy to welcome Debabrata (Debu) at EAL.  Debu’s rich industry experience, knowledge and 
energy are expected to provide an impetus to the Company’s brand building initiatives and 
growth strategy. His inclusion into the leadership team will help us to charter new avenues  



 

 

of organizational expansion and enable our company to reach its full potential in the relevant 
markets” 

With a Master’s degree in Business Administration from the University of Kolkata, Debabrata 
was awarded the ‘Beverage Marketer of the Year’ by the International Advertising 
Association (IAA) in the FMCG Beverage category in 2014.   A prolific speaker and a 
Management Committee Member of the prestigious Mumbai Ad Club, Debabrata has in the 
past, served twice as the Chairman of the Audit Bureau of Circulations Council of Directors. 

Debabrata is married with two daughters. 

 

About Emami Agrotech Ltd 

Emami Agrotech Limited, an Emami Group Company is in the business of branded food manufacturing.  The Company is involved 
in production and sale of branded Edible Oils, Specialty Fats and Vanaspati.  

Today the Company is a cherished name in the edible oil industry with a turnover of over Rs 18000 crores.  Beside edible oil and 
specialty fats, the Company has recently ventured into branded spices & tastemakers and processed food categories. Emami 
Agrotech manufactures well-known edible oil brands like Emami Healthy & Tasty and Himani Best Choice, Vanaspati brand Rasoi 
& Specialty Fat brand Bake Magic. The Company is also into organic farming and cultivation of commercially viable crops through 
contract farming. 

Emami Healthy & Tasty cooking oil, one of the fastest growing edible oil brands in India, is one of the most sought after and 
trusted brands in the mid premium category.  The Company announced its foray into the spice category recently with the launch 
of “Emami Healthy & Tasty Mantra”, a varied range of pure & blended powder spices and tastemakers followed by its entry into 
processed food category through launch of Soya Chunks under Healthy & Tasty brand.  

Emami Agrotech Ltd (EAL) has its state-of-the-art manufacturing facilities at Haldia, West Bengal; Krishnapatnam, Andhra 
Pradesh; Jaipur, Rajasthan and Kandla, Gujarat with a total manufacturing capacity of around 12,000 tonnes per day.    The 
production units also house well-equipped R&D Centres with advanced testing facilities to ensure the products are compliant 
with national and international quality standards.  

 

For further information, please contact:  

Mahasweta Sen 
Head – Corporate Communication, Emami Group 
Mobile: 9836292392  
  

 


