
  

 
Where Zandu Balm Works? 

 Headache  

 Body Ache 

 Cold 

 

Emami reintroduces Zandu Balm in a 
brand new avatar 

 

 The leading and trusted pain solution balm comes with a faster 
absorption formula in an easily spreadable and non-sticky feel 

 Aims to consolidate its commanding position in the balm category  
 

Kolkata, August 8, 2016: Zandu Balm, the leading pain relief solution in India from the house of 
Emami Ltd, has been reintroduced with a new and advanced 
formulation offering a more effective and faster pain solution. 
The new Zandu Balm comes with a renewed brand innovation in 
order to tackle the various challenges of body aches & pain that 
one suffers due to change in our lifestyle.   
 
Life in today’s modern times has undergone a sea change with 
the advancement of technology. While this shift has upped the 
convenience quotient of our lives, in return, it has also resulted 
in various lifestyle disorders such as high incidences of headache, 
body ache and cold. Zandu Balm enjoying consumers’ trust for over 100 years, thus comes with 
its brand new attractive packaging and  an improved formula, tailor made for tackling 
headaches, body aches and cold due to today’s changing lifestyle, offering a superior user 
experience in a non-sticky formulation for better absorption and easy spreadibility, thereby 
providing faster and more effective relief from pain. 
 
The balm category in India is valued at Rs 800 crore + and is growing at 4 % by volume every 
year. It is one of the oldest categories with more than 350 brands.  
 
On the occasion of this relaunch, Mr. Mohan Goenka, Director, Emami Ltd said, “The rich 
legacy  of Ayurveda coupled with the strong innovation practice at Emami Limited have always 
helped Zandu Balm  to be  the leader in the category and the 
ultimate pain relief solution for the consumers over decades. 
Thus, in 2014, consumers with acute and strong pains were 
offered with an Ultra Power variant from the Zandu Balm 
portfolio. Today, Zandu Balm has established itself as the  
 most trusted solution for pains of every intensity enjoying a 
market leadership with a share of about  
 
50%. Constant evolution of the brand backed by strong innovation has been instrumental in 
consolidating and sustaining Zandu Balm’s leadership in face of changing times. Our consumer 
research has revealed that incidences of various kinds of pain such as headache, body ache and 
cold are on rise nowadays due to the change in the modern lifestyle which is highly dependent 



  

on technology.   It has also been found that headaches are the highest among all the pains and 
the most preferred pain relief solution are Balms (used 74% of the times). However, consumers 
find balms sticky, which makes it difficult to apply and thus they are not highly satisfied with its 
usage.  We believe that the new and improved Zandu Balm with its unique non-sticky 
formulation will emerge as an effective and faster pain relief solution to our existing as well as 
potential consumers helping them to lead a pain free, better and active life.” 
 
The launch of the new Zandu Balm would be supported by an aggressive communication plan. 
A new campaign produced by Voxparables and directed by Vishal Vij has been rolled out 
nationally in the month of July, highlighting the improved qualities of the product offering 
effective pain solution against various situations in today’s modern lifestyle. The campaign has 
been supplemented by a formidable modern trade and point of sales support to connect with 
customers nationally. 
 
The new Zandu Balm is available in pack sizes of 1 ml, 4.5 ml, 8 ml and 25 ml priced at Rs 2, Rs 
10, Rs 30 and Rs 80 respectively.  
 

 
About Emami Group: 
 
Emami: (NSE:  Emami Ltd, BSE: 531162)  Emami Ltd, founded in 1974, is one of India’s leading FMCG Companies engaged in 
manufacturing & marketing of personal care & healthcare products.   
 
With over 300 diverse products, Emami’s portfolio includes trusted power brands like Zandu, Boroplus, Navratna, Fair & 
Handsome, Mentho Plus, Fast Relief and SonaChandiChyawanprash.   In 2015, Emami Ltd acquired controlling stake (66.67%) in 
Fravin Pty Ltd., an Australia based Company with major strengths in R&D and manufacturing of natural and organic personal 
care products.  During the same year, the Company also acquired the business of ‘Kesh King’ and forayed into the Ayurvedic 
hair & scalp care segment.   Emami products are available in over 4 million retail outlets across India through its network of 
2900 distributors and its global footprint spans over 60 countries including GCC, Europe, Africa, CIS countries & the SAARC.  
 
Emami has maintained a CAGR turnover of 16% over the last 5 years through its consistent business performance.   Emami 
focuses on aggressive marketing powered by celebrity endorsements like Amitabh Bachchan, Shah Rukh Khan, Hrithik Roshan, 
Kareena Kapoor Khan, Kangana Ranaut, Yami Gautam, Juhi Chawla, Shruti Haasan, Bipasha Basu, Sonakshi Sinha, Mahendra 
Singh Dhoni, Sourav Ganguly, Mary Kom, Saina Nehwal, Sushil Kumar, Sania Mirza among others. 
 
Emami Ltd is the flagship Company of the diversified Emami Group.  Please visit www.emamltd.in for further information.  
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